


Pedalling my bicycle through Hyde Park to see
Giuliano Mazzuoli, the Florentine owner of the
eponymous fledgling Italian watch brand, | was
mulling over how to approach the interview.
Dodging terriers and toddlers, | was chewing over
how to phrase my key guestion to this hot-blooded
hobby racing car driver, fond of gesticulating and
passionate statements,

FNrasing the question

The brand Giuliano Mazzuoli, better known for
producing high-end stationery and pens, launched
its first watch in 2004, and since then, a fair bit
has already been written about the eye-catching
Manometro and Contagiri watches. But | wanted to

get the bottom of the question nagging me. It

would be easy to chat about his cars, his watches
or latest olive harvest, but what | really wanted to
know was how Mazzuoli — without having either
the prestige of big name backer or Swiss
horological credentials — was going to ensure that
his brand was not merely a stylish flash in the pan
but a serious watch venture with substance?

A touchy question, but one | felt needed to be
asked. And the best way, | decided by the time |
left the park, was to ask about his plans for the
future of the brand.

| first met Mazzuoli at the launch of his brand in
London a few years ago. He turned up to the
swanky London dinner excitedly clutching a
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With the Contagiri, the
crown has been replaced by
a lunette that can be
rotated when a "gear stick”
lever is pressed. In one
position the lever will swap
the Mazzuoli logo on the
dial with a number 1,
allowing the watch to be
wound. In a second position
the number 2 will appear
enabling the watch to be
set. The watch took its
design inspiration from the
rev counter of the classic
Alfa Romeo Giulia Sprint GT
coupe and is available in
white gold and carbon fibre
in a limited edition of 365
pieces or stainless steel in
an edition of 999,







